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What Is AI?

• Refers to programs or machines that simulate 
tasks that typically require human intelligence 
– TeachAI

• Is the science of making machines smart – 
Demis Hassibis, Founder & CEO of DeepMind

• Technology that enables computers and 
machines to simulate human intelligence and 
problem-solving capabilities. - IBM



Why AI?
• AI has been there for a long time, but we are at a moment when it is 

going mainstream



What AI Can Do for Marketers

• Analyze large amounts of data and identify patterns
• Predict trends and future behavior
• Provide personalized recommendations for 

customers
• Measure consumer sentiment and feedback
• Recognize images
• Generate ideas



How Can Chicken Marketers Use AI?

• Improve efficiency
• Product development
• Enhance customer experience
• Marketing and advertising
• Cost savings
• Sustainable production



AI Tools You May Already Be Using
• Microsoft products – Copilot
• Apple products – Siri 
• Acrobat – AI Assistant
• Canva – Magic Studio
• Grammarly – add-on or stand-alone
• PowerPoint – Designer
• Facebook/Instagram – Meta AI
• ChatGPT





AI Tools for CPG Brands

Creates personalized customer videos for e-commerce brands

Uses historical data, market trends and user demographics to generate ad creatives for specific audiences

Automatically drafts responses to customer tickets, summarizes conversation threads and 
translates tickets into multiple languages

Predicts the affinity and intent of prospective customers, then delivers personalized content to them in 
real time, with the goal of increasing conversions and revenue



AI Tools for CPG Brands

Build chatbots to have conversations with customers in WhatsApp, Facebook Messenger 
and Instagram DMs to build loyalty and drive sales

Analyzes billions of geosocial data points, including social media posts, check-ins, and foot traffic data, to 
create detailed insights about the demographics, interests and behavior of people in different locations

Manages and moderates comments across Facebook and Instagram posts and ads

A voice of customer (VOC) platform that helps businesses collect, analyze and act on customer feedback



How Chicken Companies are Using AI

• In June, Wayne-Sanderson Farms 
debuted “Sandy” a web chatbot

•  Powered by OpenAI’s API for 
ChatGPT

• Sandy answers questions, provides 
cooking tips, recipes and serving 
suggestions



How Chicken Companies are Using AI
• In Ecuador, KFC launched an AI-powered, 

personal messaging campaign to better 
understand the preferences of KFC’s mobile 
customers

• Using an AI system called Braze Canvas, KFC 
identified which messages engaged 
customers on its mobile app

• Through knowing what messages customers 
took interest in, KFC boosted revenue by 15%



How Chicken Companies are Using AI

• Zaxby’s uses an AI solution through Add 
Value Machine to automate its customer 
feedback and reporting process

• Allows it to quickly identify and address 
customer concerns and operational 
issues across franchise locations

• Increases efficiency, improves customer 
service and customer experience



How Chicken Companies are Using AI
• Wendy’s FreshAI platform at its 

drive thrus is designed to increase 
speed, accuracy and consistency 

• Popeyes is using AI to take drive-thru 
orders across the UK

• Panda Express has about 30 
automated order takers at its 
windows through a partnership with 
SoundHound AI








AI Challenges in 2024 
• Lack of understanding often contributes to fears 

about adoption
• Generative AI is changing daily
• It’s not perfect and takes time to learn and train
• It can be costly to build 
• A human component is still essential
• Legal and ethical considerations 
• The output is only as good as the input (prompt)
• Always double-check the output



AI in Action: TasteGPT
• Launched in spring 2023 by Tastewise

• Identifies patterns and real-time, accurate 
insights to inform data-driven decisions 

• Offers real-time product, dish, menu and 
marketing campaign recommendations 
using an AI-powered conversational 
chatbot

• Generates reports including consumer 
buying habits, trends, ingredient pairings



AI in Action: TasteGPT



AI In Action: Let’s Create a Chicken Brand!
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Takeaways

• When used appropriately, AI offers significant opportunity for marketers 
to be more strategic and effective 

• AI is changing and evolving quickly, but it still is far from perfect and 
requires a human element

• Experimenting with AI tools and platforms will be essential to finding 
what works best 

• Being a late adopter of AI may cause companies to fall behind
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